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Logo design is something I am passianate about.

The following logos are professional logos I have designed
both in school and at my marketing design job at the Ice
Sports Center.
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PRINT MATERIALS

My summer internship at the Village of Prmoise gave me so many
amazing oppurtunies. On the next few pages you will see several
designs I created in my time working for VoP, a non profit organization
that helps local families get services they need to thrive.

My boss at VoP provided me with a canva account, which is what i
used to create much of the work I did for them. A AAMASAVELNS s
Seen on the next few pages are a couple spreads from a 24-page spread
Annual Report ilwas tasked with designing.

' 2023
ANNUAL
REPORT

Empowering others through education and
social services. Advancing families out of poverty.

SERVING FAMILIES, SERVING HOPE

PAGE 02 ANNUAL REPORT ANNUAL REPORT




BROCHURE

Village of Promise Tri-fold brochure

Here is the front and back of a Trifold brouchure. This Village of Promise brochure
was designed with customer in mind. The goal of this brochure being to educate
prospective families and individuals about the services offered at VoP.

My design focus was to maintain the look and feel of VoP’s branding while also fitting
in all required information our target audience would require from the brochure.
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We cannot do this without you!

CONTACT US
2700 Fairbanks Street
Huntsville, Alabama 35816
Email: infa@villageofpromise.org
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The Village of Promise

Promise Preparatory
Frograms
[(For Children)

Early Childhood

Frzsdam School

Elementary Success

Reading Intervention Program

Promise Institute
Programs
(For Adults)

Infant University

Family Connections

Mext Steps
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This is a coloring page I created for the Village of Promise. The page was for
handout at a local event, “Stomp Out HIV™.

The result is a handdrawn coloring page designed to align to the VoP brand ID.

Emporwring fomiles 10 break the cyche of poverny, YEIoEE of Proemnigs unes g Tonpeted, multgenaratondl
approoch that prosaaes oge based and nedd relatcd programmeng 50 Tormiss con Conguer challenges.
DChiEne Jresams, ond conribute [0 Telr Comimuninyg

PRAFMISE $oecrmon: 525

D www.villogeolpromise.org

SVUWVETTUETIENT 'q..'l_"n':'..':'




DIGITAL DESIGNS

This spread showcases my digital work for the VoP. I began by creating a corporate letter template. I then
followed up by creating 24 E-signatures to be used by each employee at the end of their business emails.

On my downttime i was given the freedom to come up with my own project so I created a background photo to help the brand stand out on their LinkedIn page.

LinkedIn background photo
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Danielle Hardt

Director of Development & Marketing

O ©s56)536-8052

@ danielle@villageofpromise.org

2700 Fairbanks St. NW
Huntsville, AL 35816
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CO-FOUNDER
Bobby Bradley

CEO
Dana M. Gillis

CHAIR
Beth B. Richardson, DMin

BOARD OF DIRECTORS
Russ Alexander,

Ph.D. Marshanne
Castro Jane Daniel
Kandy Gardner

Dr. Violet Gilbert,
PMHNP, BC

Alice Lanier

Larry Lewis

Emily Moody

Rev. Jaymes R. Mooney
Albert Mwangi

Lewis Price

Lynne Berry Vallely
Wendy Yang

SPEAKER SERIES CO-CHAIRS

Brenda Martin
Karen Stanley

¢, 256-536-8052

Brand focused Letter template

JUNE 1, 2023

MS. DELORES ALSUP SMOTHERS
157 MYSTIC ARBOR DR.
HARVEST, AL 35749

Dear Delores,

| hope this letter finds you well. On behalf of our board of
directors, staff, families, and event co-chairs, we thank you
so much for your recent support of Village of Promise as a
Speaker Series sponsor - what a phenomenal evening of
learning, led by our keynote speaker former NASA
astronaut Leland Melvin.

At Village of Promise, our mission is to empower families to
advance out of poverty using a multigenerational approach
as we promise support through a continuum of services
and inspiration for families to achieve their goals and
contribute to their community.

We do not take it lightly that you have chosen to investin
our organization

and our families. Your generosity reflects the sentiment of
the African proverb,

‘It takes a village..” and is instrumental to our mission. We
promise to remain fiscally vigilant to ensure your support
makes a positive impact for years to come.

Again, thank you. We are honored you chose to partner with
us for Speaker Series and appreciate your generous
support of Village of Promise as we ‘Transform Lives - One
Family at a Time.

All our best,
Dana M. Gillis Danielle Hart
CEO Dir. of Development & Marketing

2700 Fairbanks St. NW
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PHOTOGRAPHY

Displayed here are some photographs taken of myself and others.
I ran these images through Adobe Photoshop to edit.

8=
H
e




Brianna McCormick
GRAPHIC DESIGN & ILLUSTRATION




